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Exquisite Corpse or Cadéaver Exquis is a
method invented by the surrealists by
which a collection of words or images is
collectively assembled. Each collaborator
adds to a composition in sequence, either
by following a rule or by being allowed
to see only the end of what the previous
person contributed. We will use this method
to experiment individually and collectively,
and ultimately invent our own methods

based on it.
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Research / analysis, design / layout,
materials / printing.

Participants will be asked to design and
produce a typographic specimen, in the
form of a publication. Typefaces can tell
stories. Typographic specimens can be
books. A type specimen is a special kind
of publication, somewhere between a
promotional document and a true space for
free graphic expression. What is a printed
typographic specimen nowadays? What
singular forms or shapes can it take? The
course will begin with a brief history of
the typographic specimen, followed by an
analysis based on concrete contemporary
examples, both printed and digital. Secondly,
each participant will be asked to choose
a Latin typeface from a pre-selected set,
drawn from several independent foundries
of the 21st century. The chosen typeface
will form the foundation for further
documentation, whether documentary,
historical, narrative or poetic, in order to
assemble relevant content — texts and / or
images — as well as the traditional glyph set.
From this raw material, participants will
select the tone of their type specimen in
order to start designing the layout of their
publication.
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Participants will select a company they
are interested in and conduct preliminary
research on it. The workshop will begin with
the development of a logo, and based on
the brand concept, participants will create
application designs such as letterheads and
signs. Additionally, they will design promotional
materials like product packaging and posters.
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